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WILLKOMMEN VISITS

Tom Buskey is a new
Edward Jones Financial
Advisor in New Ulm, and
the Willkommen Committee
of the New Ulm Area Chamber of Commerce stopped by
to meet him. Tom is from Eagle Lake and had previously
had an Edward Jones Office
in St. Peter. He’s been here
Kathy Van Roekel, NU-Telecom; Tom Buskey, Edward in New Ulm since mid-NoJones; Lori Kollman, Citizens Bank; Pam Kitzberger, Oak
vember, and has been busy
Hills Living Center.
during the transition. Tom
has been in finance for 12 years, though only the last year of that with Edward
Jones. He was referred to the Edward Jones Company by New Ulm advisor Jill
Berdan. Tom is engaged to be married this summer to Lauren Manderfeld, a
New Ulm native. Congratulations, Tom!
The Willkommen Committee
welcomed as a new member Blade & Hammer and
its owner, Christian Vierra.
When Christian’s wife was
offered a medical residency
in Mankato, the family moved
to the area from their roots
in Texas and Georgia. The
move also allowed Christian
Lynn Fink, Citizens Bank; Christian Vierra, Blade & Hammer; to move his career from a
Amy Pearson, Thrivent Financial; and Katie Nosbush, United
software engineering backPrairie Bank.
ground with a ton of travel to
a more local line of work – lawn care and home maintenance. Having flipped a
few houses in his time, Christian is positioning Blade & Hammer as a year-round
lawn care and home maintenance business. Christian knows there are people
who need help finishing projects, lawn maintenance and small home repairs,
and is poised to help in those situations. He can be reached at www.bladeandhammermn.com or by calling 507-240-4625. Welcome to the Chamber and to
our community.

The New Ulm Area Chamber of Commerce is now accepting applications for the 2018-2019 Network New Ulm Community Leadership
Program! Sessions are held once a month from September thru May.
Network New Ulm seeks to build a stronger community by providing a
group of emerging and existing leaders with opportunities to enhance
their community knowldge, civic network and leadership skills. Individuals with diverse backgrounds and experiences are invited to apply.
Twenty-four participants who represent a cross-section of the community in terms of gender, ethnicity, age, occupation and organization will be selected.
Contact the Chamber for more information or an application:
jenny@newulm.com, 233-4300.

Kathy Runck, NUMC with Jenny
Krohn and Cheri LeBrun, United
Farmers Coop.

On May 4, the New Ulm Area
Chamber of Commerce hosted Leadercast 2018 at Martin
Luther College. This was the 7th
year of hosting, and many area
leaders took advantage of this
aweseome development opportunity, Thank you to our co-hosts:
New Ulm Medical Center, Sleepy
Eye Chamber of Commerce, and
Martin Luther College.

TOURISM PERSON OF THE YEAR:
ARNOLD KOELPIN

Every year the New Ulm Convention & Visitors Bureau, a part of the New Ulm Area
Chamber of Commerce, accepts nominations
and is pleased to announce that Arnold Koelpin has been named 2018 New Ulm Tourism Person of the Year, posthumously. Arn
moved to New Ulm in 1962 to teach at MLC.
He raised his family of four children here and
chose New Ulm to be his final resting place.
The list of things Arn did to promote tourism
in New Ulm is long: he served as a tour guide
for the Chamber for over 30 years, he was inCVB Chair Tom Furth presented the strumental in starting city tours for the incomaward to Ruth Keolpin, wife of Arnold ing MLC students and their parents, because
Koelpin.
he spoke fluent German he was often asked
to accompany German visitors around the city, he was the author of booklets about the Hermann Monument and Turner Hall, and much more. Arn was
nominated for this award by several individuals. The New Ulm CVB would like
to extend congratulations to the family of Arnold Koelpin. We are thankful for,
and will never forget, everything he did to promote tourism in New Ulm.

Simplifying Your Social Media
Friday, May 25 | 7:30 - 8:30 a.m.
Best Western Plus, New Ulm
Not every business has a full-time social media
manager, but that doesn’t mean your social media
plan has to suffer. Join Sam Felt on May 25th to
learn tips and resources to make your social
media marketing more manageable, including
graphic design, scheduling, audience engagement
and more!
If there is one thing Sam Felt is, it’s busy! She has
used her marketing skills in a variety of different
industries including recreation and sports, retail,
agriculture, promotions, technology, finance,
education and event planning. Between all of
her work, volunteer and personal accounts, she
manages over 20 different social media accounts
and websites across multiple platforms.

Presenter:
Sam Felt

Free to attend, but pre-registration is requested.

Register at smbnewulm.com

Introducing the Gnome on the
Road! Karl the Konstruction
Gnome is the official mascot of the
New Ulm Business & Retail Assocation’s construction campaign to strengthen New Ulm’s
position as a regional retail
and service destination. Even
with road construction, there’s
Gnome place like New Ulm!
Stay tuned for more details!

Hospitality Table Sponsorship for May

United Prairie Bank
200 N Broadway

Thanks to United Prairie
Bank for sponsoring the
hospitality table for the
month of May. Please stop
in to have a cup of coffee and
visit YOUR chamber staff.

Growing Minnesota at center of legislative tax debate

by Doug Loon, President, Minnesota Chamber of Commerce - www.mnchamber.com
The Legislature is in its final stretch, and the supplemental budget and tax bills are center stage. The Minnesota Chamber and our local partners
continue to impress upon Governor Dayton and the Legislature the opportunity – and need – to rightsize Minnesota’s tax structure for the benefit
of employers and employees. We urge the state to start on a path of incremental reductions in both corporate and personal income tax rates.
Minnesota business taxes are already among the highest in the nation. Our corporate rate is third highest. Our top rate in personal income taxes
is fourth highest, which affects individuals as well as the businesses that pay their taxes through personal tax returns.
These businesses line our main streets. They anchor our industrial parks. They are the backbone of our local and state economies. And all of them – whether large, medium or
small – pay attention to costs when making decisions to grow jobs in Minnesota.
Joe Effertz, president of Black Forest in Owatonna, says: “Black Forest is a small company that employs 40 people. We’re very similar to the Viracons of the world, the Wengers,
in that we compete nationally for customers all across the U.S. For us to remain competitive from a tax environment allows us to innovate and invest back in the business, so we
can keep growing our jobs, our businesses so we can be sustainable into the future.”
Dave Cone, CEO of Kahler Automation in Fairmont, relates that one of its customers moved its entire operation form Minneapolis to a Wisconsin site 45 miles away. “It was all due
to the corporate tax rate.”
Darlene Macklin, executive director of the Worthington Area Chamber of Commerce, has the perspective of living competing along the border. “That’s one thing that we always
have a difficult time with when we’re trying to recruit business or industries. In South Dakota, they don’t pay any taxes, so it makes it a little harder for us as a border community.”
Lisa Mangino Swanson, communications director for Hugo’s Family Marketplace with headquarters in Grand Forks, sees the impact from a company with stores in Minnesota and
North Dakota. “If there is anything in the tax structure that can be eased on the Minnesota side, obviously that helps move decisions forward faster. ... I think most businesses
would agree with that. We want to offer what we can in wages and benefits. We’re committed to doing that. Some help on the Minnesota site would definitely be appreciated.”
Alyza Bohbot, owner of Alakef Coffee Roasters in Duluth, speaks to community vitality. “If we don’t have the resources to reinvest in ourselves, we can’t reinvest in our community.
What’s the point of paying into (tax) systems if we’re going bankrupt as a company. ... With some tax relief, imagine what Minnesota could accomplish. Imagine what our businesses
could accomplish. ... The backbone of the Minnesota economy is small business.”
The state’s current two-year budget is set, and spending is up 11.4%, approaching $46 billion. Minnesota is enjoying a budget surplus for the fifth consecutive year - $529 million – with reserves at nearly $2 billion.
Now is the time to make your voices heard as legislative debate begins in earnest on the tax bills. Let’s use the revenue from federal tax reform and the state surplus to reduce,
not raise, taxes on Minnesotans.
The New Ulm Area Chamber of Commerce supports the efforts of the Minnesota Chamber to advocate for the business community through policy development and review. The
New Ulm Chamber is a member of the Chamber Federation with 30 other local chambers.

